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1. EXECUTIVE SUMMARY

BERTHA'’s details

Project name BEhavioural ReplicaTion of Human drivers for CCAM

Project acronym BERTHA

Grant Agreement 101076360

number

Duration and dates 36 months (1 November 2023 — 31 October 2026)

Call and topic HORIZON-CL5-2022-D6-01-03: Safe, Resilient Transport and Smart

Mobility services for passengers and goods

Granting authority European Climate, Infrastructure and Environment Executive Agency
(CINEA), under the powers delegated by the European Commission

Official project welbsite berthaproject.eu

The BERTHA consortium

N° NAME ROLE COUNTRY
1 INSTITUTO DE BIOMECANICA DE VALENCIA (IBV) Coordinator Spain

2 INSTITUT VEDECOM (VED) Beneficiary France

3 UNIVERSITE GUSTAVE EIFFEL (UGE) Beneficiary France

4 DEUTSCHES FORSCHUNGSZENTRUM FUR Beneficiary Germany

KUNSTLICHE INTELLIGENZ GMBH (DFKI)

5 CENTRE DE VISIO PER COMPUTADOR (CVC-CERCA) Beneficiary Spain
6 ALTRAN DEUTSCHLAND SAS & CO KG (CAP) Beneficiary Germany
6.1 VORTEX - ASSOCIACAO PARA O LABORATORIO Affiliated entity Portugal

COLABORATIVO EM SISTEMAS CIBER-FISICOS E
CIBERSEGURANCA (VOR)

7 CONTINENTAL AUTOMOTIVE FRANCE SAS (CON) Beneficiary France

8 FUNDACION CIDAUT (CIDAUT) Beneficiary Spain
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N° NAME ROLE COUNTRY

9  AIT AUSTRIAN INSTITUTE OF TECHNOLOGY Beneficiary Austria
GMBH (AIT)

10 UNIVERSITAT DE VALENCIA (UVEG) Beneficiary Spain

11 EUROPCAR INTERNATIONAL Beneficiary France

12 F.INICIATIVAS, CONSULTADORIA E GESTAO, Beneficiary Portugal

UNIPESSOAL, LDA (FI)

121 F.INICIATIVAS ESPANA | MAS D MAS | SLU (FI_ES) Affiliated entity Spain

Project’s summary

The main objective of BERTHA is to develop a scalable and probabilistic Driver Behavioural
Model (DBM) based mostly on Bayesian Belief Networks (BBN). The DBM will be implemented
on an open-source HUB (repository) to validate the technological and practical feasibility of
the solution with the industry and provide a distinctive approach for the model's worldwide
scalability. The resulting DBM will be translated into the simulating platform CARLA, using
various demonstrations which will allow the construction of new driving models in the
platform.

BERTHA will also include a methodology which, using the HUB, will allow to share the model
with the scientific community, to facilitate its growth, connecting lab simulators and Field
Operation Tests (FOT) in Europe to take benefit of automotive efforts around Europe,
achieving a scalable and shared DBM to humanise Autonomous Vehicles

The project includes a set of interrelated demonstrators to show that DBM can be used as a
reference to design human-like, easily predictable and acceptable behaviours of automated
driving functions in mixed traffic scenarios, maintaining Human in the Loop.

BERTHA is expected to go from Technology Readiness Level (TRL) 2 to TRL 4. The requested
EU contribution is €7,981,801. The consortium, formed by several entities from different
countries, deems this Project as vitally relevant to the CCAM industry due to its impact on
safer and more human-like Connected and Autonomy Vehicles (CAVs) and its market and
societal adoption.

Document details

Deliverable type R - Document, report
Deliverable n° D6.5
Deliverable title Report on dissemination, communication activities, and materials (l)

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not
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Lead beneficiary Fl Group
Work package and WPG6 - Exploitation and Dissemination
task

Te.1 - Plan for Dissemination and Exploitation including
Communication activities (PDEC)

Document version V1.0

Contractual delivery M12 — October 2024

date

Actual delivery date 315t October 2024

Dissemination Level PU - Public

Purpose This document reports all communication, dissemination, and

engagement activities implemented in the BERTHA project from its
start until M12. Moreover, it assesses the impact achieved by those
activities, according to the objectives, target groups, and Key
Performance Indicators (KPls) defined in BERTHA's plan for
Dissemination and Exploitation, including Communication activities
(D6.1).

Document’s abstract

This document is a deliverable of the BERTHA project, funded under the European Union’s
Horizon Europe Research and Innovation Programme under grant agreement No 101076360.
The aim of this document is to provide the first version of the — Report on dissemination,
communication activities, and materials (l), produced at M12 as part of Work Package 6
“Exploitation and Dissemination”.

The Plan on Dissemination, Exploitation, and Communication (PDEC) of the BERTHA project
has achieved notable progress in communication, dissemination, and exploitation activities
during the first year of the project. This report summarizes the key deliverables, activities,
and their impacts, along with the KPIs used to measure success. The project has
established a strong visual identity and effectively utilized online and offline tools to
enhance visibility and engagement.

This report has been drafted by Fl Group (as leader of WP6 and T6.1) and has been shared
with the coordinator and consortium for their feedback and contributions. It constitutes a first
version of the report that will evolve as the project progresses, the updates of which will be
contained in deliverables D6.6 (M24) and D6.7 (M30).

Document’s revision history

The following table describes the main changes done in the document since it was created.
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REVISION DATE DESCRIPTION AUTHOR (PARTNER)

VO 11/10/2024 First draft Sofia Oliveira (FI Group)

Marina Marcos Macarro (FI Group):
online channels analytics

V0.2 22/10/2024 Second draft comprising Carmen Armero (UV)
comments from the reviewer

V0.3 23/10/2024 Third draft comprising Joana Tarana (FI Group)
comments from the reviewer
(UV) and answers from Fl
Group

V0.4 25/10/2024 Fourth  draft comprising Carmen Armero (UV)
comments from the reviewer
(UV) and from FI Group

V1.0 28/10/2024 Final version to be submitted, Joana Tarana (FI Group)
incorporating feedback from
the BERTHA's partner (UV)
and updates from FI Group

Marina Marcos Macarro (FI Group):
online channels analytics

V2.0 31/10/2024 Final version to be submitted, Joana Tarana (FI Group)
incorporating feedback from

. Andrés Soler Valero (IBV)
BERTHA's coordinator (IBV)

Al Artificial Intelligence

AD Automated Driving

ADAS Advanced Driver Assistance Systems

BBN Bayesian Belief Network

CAV Connected Autonomous Vehicles

CCAM Connected, Cooperative and Automated Mobility

CINEA Climate, Infrastructure and Environment Executive Agency
CTR Click-Through Rate
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TERM/ACRONYM EXPLANATION

D[number] Deliverable [number]

DBM Driver Behavioural Model

D&C&E Dissemination, Communication and Exploitation
EC European Commission

EU European Union

GDPR General Data Protection Regulation
HAI Human-centred Artificial Intelligence
HAV Human Autonomous Vehicle

HIL Human in the Loop

IPR Intellectual Property Rights

KER Key Exploitable Result

KPI Key Performance Indicator

LCA Life Cycle Analysis

M[number] Month [number]

OEM Original Equipment Manufacturer
PDEC Plan on Dissemination, Exploitation, and Communication
PR Press release

R&l Research and Innovation

SEO Search Engine Optimisation

SMEs Smal and Medium Enterprises
SOTA State of the art

T[number] Task [number]

TEA Technoeconomic analysis

TRL Technological Readiness Level
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TERM/ACRONYM EXPLANATION

UCASS Urban Connected Automated Shuttle System
WP [number] Work Package [number]
Disclaimer

THIS DOCUMENT IS PROVIDED "AS IS" WITH NO WARRANTIES WHATSOEVER, INCLUDING
ANY WARRANTY OF MERCHANTABILITY, NON-INFRINGEMENT, FITNESS FOR ANY
PARTICULAR PURPOSE, OR ANY WARRANTY OTHERWISE ARISING OUT OF ANY PROPOSAL,
SPECIFICATION, OR SAMPLE.

Any liability, including liability for infringement of any proprietary rights, relating to the use of
information in this document is disclaimed. No license, express or implied, by estoppels or
otherwise, to any intellectual property rights are granted herein. The members of the project
BERTHA do not accept any liability for actions or omissions of BERTHA members or third
parties and disclaim any obligation to enforce the use of this document. This document is
subject to change without notice.

Funded by the European Union. Views and opinions expressed are however those of the
author(s) only and do not necessarily reflect those of the European Union or the European
Climate, Infrastructure and Environment Executive Agency (CINEA). Neither the European
Union nor the granting authority can be held responsible for them.
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2. INTRODUCTION

The BERTHA project, funded by Horizon Europe, aims to develop a Driver Behavioural Model
(DBM) to simulate human-like driving behaviours in connected autonomous vehicles, making
them safer and more intuitive. The project focuses on creating a scalable, probabilistic model
using Bayesian Belief Networks to replicate human decision-making and risk assessment in
driving.

WP6 - Exploitation and dissemination plays a crucial role in maximising the project'simpact
over its consortium and timeframe and engaging with its key stakeholders. Throughout the
project, significant emphasis is placed on communication, dissemination, and exploitation
(D&C) activities to ensure that the knowledge and innovations generated are effectively
shared with the broader scientific commmunity, industry stakeholders, and the public. This
comprises the communication and dissemination activities, the exploitation pathways,
participatory policymaking instruments, and policy recommendations, as well as the start of
the clustering activities with CCAM Partnership.

As a framework for the activities in Te.l, T6.2 and T6.3, the deliverable D6.1 Plan for
Dissemination and Exploitation, including Communication activities (PDEC) drafted the
strategy to follow, stipulating the D&C objectives, phases, and target groups; setting the
different D&C online and offline tools to be implemented, designing a time plan for the main
actions, and establishing different KPIs to monitor their progress and impact, coordinating
contributions from the consortium partners, and drafting the pillars of the exploitation
strategy to follow.

According to this plan, the D&C activities should pursue the following objectives:

* Increasing visibility of the project’s scope, activities, and expected impacts.

e Raising awareness of the benefits and safety of more human-like CAVs and promoting
social acceptance of autonomous vehicles.

» Maximising the impact of the project’s results, to facilitate their future exploitation.

o Engaging with stakeholders to facilitate potential collaborations and partnerships.

e Promoting synergies with similar EU-funded R&l initiatives, especially those related to
the European Partnership on CCAM, with the purpose of maximising the outcomes
and impact of the projects, while also increasing their efficiency.

» Influencing policies and certifications that will contribute to improving safety across
CCAM-related topics and supporting CAV acceptance in society.

e Showing support to European Union values and acknowledging the role of EU
funding in supporting research and innovation in Europe.

The main target groups for these D&C actions were defined as follows:

e The European academia and research community (especially universities, research
centres, and researchers) focused on Connected, Cooperative and Automated Mobility
(CCAM) and Human-Centred Artificial Intelligence (HCAI).

e CCAM industry professionals and industrial associations, especially OEMs and Tier 1
suppliers, as potential end-users of the project’s results.

o Agentsofothersectorsthat can play a key role in the new services of the autonomous
vehicle, from wellness to multimedia markets.

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not
necessarily reflect those of the European Union or the European Climate, Infrastructure and Environment Executive
Agency (CINEA). Neither the European Union nor the granting authority can be held responsible for them.
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» Professionals working on similar EU-funded projects and initiatives, especially those
related to the European Partnership on CCAM.

o Policymakers and certification bodies regarding the CCAM sector (e.g. UNECE).

e Car passengers and other road users, as directly benefited from the BERTHA results.

e The European civil society at large (citizens, civil associations, journalists, etc.),
especially those interested in transport and vehicles, human-centred technology,
science and innovation, and European Union research.

The strategy also established a time plan with different communication phases, according to
the specific needs and progress of the project throughout its lifetime: awareness,
engagement, and validation. The present report (D6.5), which covers the first year of the
project, is set in the phase of awareness, in which the pillars for the D&C actions have been
built (visual identity, D&C strategy, website and social media launch, etc.) and the project has
started producing content for the different online commmunication tools, with the objective of
getting visibility for the project, explaining its scope, and expected results, promoting its first
actions, and growing an audience around it. The upcoming D&C phases of engagement and
validation, which will be covered in the next reports, will focus on increasing the engagement
of target groups and disseminating the activities and results of the project.

Following the aforementioned plan, the present deliverable D6.5 reports on all
communication, dissemination and exploitation activities implemented in the BERTHA
project from its start in M1 until M12. The upcoming activities will be reported in the
subsequent deliverables D6.6, which will cover until M24 of the project, and D6.7, which will
cover until its ending (M36).

As WP6 leader and stipulated in D6.1, FI Group has been leading the coordination of all
D&C&E actions in the consortium, as well as the monitoring of the KPIs defined in D6.1.
Moreover, FI Group has been responsible for producing and implementing most
communication actions of the project described in this report. The other consortium
partners have also contributed to these actions, especially by reviewing some
communication publications and materials (visual identity, press releases, newsletters,
promotional materials, etc.), providing their inputs for the website content (information on
their organisation, their activities in the project, and the events they took part in), publishing
and distributing press releases, or disseminating the project in third-party events.

The regular coordination and reporting of these activities has been centralised in the
consortium meetings, including the general assemblies, and in the Project Management
Board meetings, held only among WP leaders. The meetings are led by the coordinator IBV
and require the participation of at least one representative per partner. Minutes and
recordings are then shared with the consortium in the project’s internal sharing platform,
Google Drive.

During these meetings, FI Group provides an overview of the D&C&E actions performed so far,
as well as achieved KPIs and main milestones, together with the next foreseen actions. In
addition, suggestions on events that might be of interest to the consortium are provided,
especially those related to the CCAM Partnership. Collaborations with partners for the
development of specific content and activities where their technical expertise is needed are
also discussed.

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not
necessarily reflect those of the European Union or the European Climate, Infrastructure and Environment Executive
Agency (CINEA). Neither the European Union nor the granting authority can be held responsible for them.
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This document D6.5 is drafted by FI Group (WP6 leader), with inputs from the consortium
about the activities they have performed. This first report provides a detailed overview of the
project's progress, impact, and future directions, highlighting the key achievements and
contributions of the BERTHA project to the field of human autonomous driving.

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not
necessarily reflect those of the European Union or the European Climate, Infrastructure and Environment Executive
Agency (CINEA). Neither the European Union nor the granting authority can be held responsible for them.
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3. OVERVIEW OF D&C PROGRESS AND IMPACT

The first year of the project has been very active in terms of communication and
dissemination, implementing the actions foreseen in the awareness phase. First, by drafting
the strategy (D6.1) and setting up the required tools and materials (visual identity, website -
D6.4, social media channels, promotional materials, etc.). And then, by releasing the first
communications to start growing visibility for the project and its first actions (press release,
newsletter, frequent website and social media posts, participation in third-party events, etc.).

3.1. Communication, dissemination, and exploitation deliverables

The following table lists the status of the deliverables related to the project’'s communication,
dissemination and exploitation activities, as part of tasks T6.1, T6.2 and T6.3.

Table 1. Overview of D&C&E deliverables.

Deliverable
No

Deliverable title Status by M12

Plan for Dissemination and
D6.1 Exploitation, including FIG M6 Submitted
Communication activities (l)

Plan for Dissemination and
D6.2 Exploitation, including FIG M18 To do
Communication activities (ll)

Plan for Dissemination and
D6.3 Exploitation, including FIG M36 To do
Communication activities (1)

D6.4 Website of the project FIG M3 Submitted
Report on dissemination,
D6.5 communication activities, and FIG M12 Ongoing
materials (1)

Report on dissemination,
D6.6 communication activities, and FIG M24 To do
materials (Il)

Report on dissemination,
D6.7 communication activities, and FIG M36 To do
materials (I11)

3.2. Communication and dissemination activities and impact

Table 2 summarises the activities that have been performed for each communication and
dissemination tool from M1 until M12. Further details will be provided in the next sections.

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not
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C&D Tool

Visual identity

Activities
1 project logotype
1 project brandbook
6 project templates

Table 2. Overview of D&C activities and impact.

Impact

The visual identity is being used in
all the project communication
materials

Project website

3 web pages (excluding legal pages)
5 web posts (2 news + 3 events)
10 resources uploaded

4,075 visits (sessions)
3,381 users
36% engagement rate

1,146 impressions and
15% CTR on Google Search

LinkedIn

20 posts

10 followers
9,780 impressions
10.8% engagement rate

X (formerly Twitter)

23 tweets
(including threads)

15 followers
1,525 impressions
2.3% engagement rate

Project newsletters

1 newsletter

66.7% opening rate

Press releases and
media

1 press release

52 publications

Promotional materials

1 brochure
2 posters
1roll-up

Shared through the
communication channels of the
project and distributed to partners
to be used at any events

Project videos

O videos

Other supporting
communication
materials

1infographic
1 consortium map

Shared through the
communication channels of the
project

Scientific and
professional publications

0 publications

Project workshops

0 workshops

Participation in third-
party events and
conferences

2 conferences

Reaching a variety of project
stakeholders, including research
communities, industry, business

partners and citizens

Partner’s
communication
channels

5 Social Media posts
7 Web Posts

Reaching the existing followers
and community of the partners

Table 3 shows the M12 status of the different KPIs that were established in the D6.1 Plan for
Dissemination and Exploitation, including Communication activities (I). Further details will be

provided in the next sections of this deliverable.

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not
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Table 3. Overview of D&C KPIs.

C&D Tool KPI Target KPI Status by M12
- 12 scientific and o
Publication of results ) o O publications
6 professional publications
Project workshops 2 workshops 0 workshops
Third-party 3events (2 cqnfgrences gnd the
6 workshops/events CCAM Association Multicluster
workshops/events Meeting)
Project website 1,000 visits per year 3,704 visits
. . 2 posts per week (distributed 43 posts in total
Social media ] )
among LinkedIn and X/Twitter) (1.64 per week on average)
Newsletters 2 newsletters per year 1 newsletter

Supporting
1infographic, 4 success stories, and 2

communication .
good practices per year

1infographic

materials
Press releases 6 press releases, 3 articles,
. . . 1 press release
and media and 1interview
Project videos 2 videos 0 videos
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4. COMMUNICATION AND DISSEMINATION CHANNELS AND TOOLS

4.1. Communication channels and tools

To efficiently reach the target audiences and achieve the commmunication and dissemination
objectives defined in Section 3 of BERTHA’s PDEC (D6.1), different channels, tools, actions,
and materials will be implemented throughout the project. Although FI Group leads the
strategy, coordination, and implementation of WP6, all consortium partners must actively
contribute to the communication and dissemination actions of the project, as stated in D6.1
(Section 7).

4.1.1. BERTHA'’s visual identity

The first step, before setting up the D&C&E materials and tools, is to define the project’s visual
identity as a means of summarising through the BERTHA brand all those values encomypassed
within the project development.

FI Group has led this activity setting up the BERTHA brandbook, a manual to be used by
project partners to pursue the objectives of D&C&E strategy. The document includes the
project logo, as well as instructions on how to use it. The brand colours, typographies and
iconography are also defined. Moreover, instructions are provided on how to properly
acknowledge European Union funding.

The brandbook is included in D6.1, as Annex 1. Also, it is available on the project website. Fl
has also provided to the BERTHA consortium different versions of the logo, in both pixel and
vectorial formats, and the typographies to be downloaded and used, as well as a few images
that are suitable to support project communications.

Finally, project templates for any required documents related to the project (such as
deliverables and text documents, meeting agenda and minutes, PPT presentations, Excel
sheets, etc.) have also been designed by FI Group and provided to consortium members.

Figure 1. Different versions of BERTHA's logotypes from its brandbook.

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not
necessarily reflect those of the European Union or the European Climate, Infrastructure and Environment Executive
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4.1.2. Official BERTHA’s project website

The BERTHA website was launched towards the end of M3 (January 24) and delivered on M4
(February 2024), due to the less availability of both providers and partners during
the Christmas holidays. The website serves as the central communication channel of the
project in the digital environment.

FI Group has been responsible for the website development and maintenance, including
feeding it with new content on a regular basis, while the other consortium partners have
contributed by providing information on their organisations and project activities.
Information and details regarding its structure and strategy were included in deliverables D6.1
Plan for Dissemination and Exploitation, including Communication activities (I) and
particularly D6.4 Website of the project. The website is open access, and available at the URL
www.berthaproject.eu.

4.1.2.1. Website posts

In addition to the 4 webpages that are now set up (Homepage, News, Events, and Resources),
a total of 5 webposts (blog posts) have been published so far on the website: 2 in the section
News and 3 in the section Events. Following the content plan for the BERTHA project (see
ANNEX 1), these posts include content that attracts target groups and keeps them informed
and engaged, while also ensuring a good positioning of the website on Google Search (SEQO).
The website posts follow SEO recommendations and are being shared on social media and
newsletters.

Table 4. \Website news, articles and events published (Google Analytics).

TITLE AND LINK DATE VISITS

BERTHA project’s kick-off meeting Nov 22M9-24t 2023 92

The BERTHA project receives funding to develop a
Driver Behavioural Model that will make autonomous Jan 29%, 2024 60
vehicles safer and more human-like

BERTHA celebrates its first General Assembly in Porto,

Apr 16%-17t% 2024 97
Portugal
BV L.)resents the BERTHA project at AVIA's Smart May T4%, 2024 27
Mobility Conference
The BERTHA project and CCAM Partnership:
oro) 2 Oct 231, 2024 18

Pioneering the future of autonomous driving

4.1.2.2. Website performance and monitoring

During this period, the project’'s website has achieved a total of 4,075 visits (sessions), which is
82% of the KPI for the whole project, in only 12 months. Moreover, a total of 3,381 users have
visited the website during this period, with an average interaction rate of 36%.

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not
necessarily reflect those of the European Union or the European Climate, Infrastructure and Environment Executive
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Figure 2. Website analytics by M12 (Google Analytics).

In the following screenshot from Google Analytics, the time evolution of the website
visits/sessions can be observed, from its launch in January 2024 until the present October

2024 (filtered by the event “session_start”).

Figure 3. Evaluation in website visits/sessions (Google Analytics).

Moreover, the SEO techniques implemented have led to a good performance of BERTHA's
website on Google Search, with a growth in impressions and clicks registered on Google
Search Console. During this period, a total of 1,146 impressions and 172 clicks were achieved,
with an average click-through rate (CTR) of 15%, and the page was displayed in the 14th

position on average in result pages.

Figure 4. Evolution of website performance in Google Search (Google Search Console).
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4.1.3. Social media channels

As established in the Communication and Dissemination Plan (D6.1), the BERTHA project
has created three social media accounts: a LinkedIn page, an X/Twitter profile, and a YouTube
channel. Although these accounts were initially set up in February 2024 to be linked on the
website in time for its launch, they were not officially launched until May 2024, when posts

started to be frequent, right after the submission of the communication strategy in the PDEC
(D6.1).

A total of 43 posts have been published on social media channels in the 6 months from their
launch in M7 (May 2024) to the current M12 (October 2024). This makes an average of 1.64
posts per week during the aforementioned period.

LinkedIn YouTube

X/Twitter

Figure 5. BERTHA social media channels.

4.1.3.1. Content strategy for the website and social media

The purpose of the content strategy is to ensure that the website and social media channels
of the project are frequently fed with new, valuable content, keeping the target groups
informed and engaged, and improving the positioning for the project in the web search
engines and social media algorithms.

According to D6.1, at least 2 post per week will be published (distributed among LinkedIn
and X/Twitter), allowing us to focus our efforts on producing quality content while also
feeding the social channels, thus avoiding being penalised by the social network algorithm
(which will showcase less the publications of accounts with little activity). Nevertheless, there
might be certain periods of inactivity due to holiday periods in Europe, where audiences are
more disconnected.

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not
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The content strategy pivots around the topics, social media hashtags, and SEO keywords
shown in Table 5. Pillars of BERTHA's content strategy. The topics have been established to
align with the Communication objectives set in D6.1, as well as to provide valuable content
that can be of interest to the target groups and stakeholders. From there, an analysis has been
carried out to identify the most convenient hashtags to be used on Linkedln and Twitter,
according to their relation to the project, with a focus on niche hashtags that have a sufficient
volume of followers/posts but, at the same time, are accessible for the project to position its
content in them. Keyword research has also been performed to identify the most convenient
keywords for the SEO optimisation of the webpages and webposts, thus achieving a better
positioning in search engines.

Table 5. Pillars of BERTHA’s content strategy.

SECONDARY SEO
KEYWORDS

MAIN HASHTAGS

MAIN SEO KEYWORDS

#BERTHAproject
#autonomousvehicles
#roadsafety
#horizoneurope
#driverbehaviour
#driving

#drivingsimulator

horizon europe

tier

oem

driving simulator
autonomous vehicles
funded by eu

road safety

car driving simulator
self driving
autonomous cars
autonomous driving
eu project

vehicle simulator

human in the loop

Hccam carla simulator
bertha project

driver behavioral model

Bearing in mind this strategy, the posts are planned and released considering the most
relevant project events, activities, results, or publications; any international days related to the
BERTHA's field of research and European Union values, as well as relevant happenings from
related projects and initiatives. Moreover, the posts are aligned with other tools and actions of
the project, namely the website, newsletter, or videos, among others. Besides publishing the
different posts, different techniques are being implemented to increase the engagement of
users on social media, such as tagging related profiles, institutions, and projects, encouraging
partners to interact with the posts to grow within their existing communities, responding to
comments and mentions by followers, interacting with contents of related profiles, etc.

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not
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4.1.4. LinkedIn page

4.1.4.1. LinkedIn posts

Table 6. LinkedIn posts published.

TITLE AND LINK DATE IMPRESSIONS

<@ Launch of the BERTHA website and social medial... 05/10/2024 228
<® Today our coordinator, Instituto de Biomecanica ... 05/14/2024 210
June is the month! Our first #newsletter is almost... 06/14/2024 501
55 Our first newsletter has just been sent! If you ... 06/26/2024 n72
g The #BERTHAproject was launched last November, ... 07/16/2024 569
The #BERTHAproject is composed of different work p... 07/22/2024 870
Do you have an R&l project in mind dealing with sa... 07/31/2024 316
& Where did it all start? The #BERTHAproject kicke... 08/05/2024 526
Are you interested in innovation towards safer and... 08/13/2024 610
H#TBT to AVIA's #SmartMobility Conference last May ... 08/13/2024 584
Did you know that the #BERTHAproject is also on X ... 08/13/2024 347
Get a glimpse of the #BERTHAproject in our officia... 08/28/2024 622
The #BERTHAproject is made possible by a consortiu... 09/11/2024 1369
& Advances in Cooperative, Connected and Automated... 09/16/2024 422
<® Some relevant events in the #CCAM field are happ... 09/23/2024 245
& Instituto de Biomecénica (IBV) is an R&D&I centr... 09/30/2024 501
# Our next General Assembly is only about one mont... 10/09/2024 296
¢ Dr. José Solaz from our coordinator Instituto de... 10/10/2024 105
The #BERTHAproject collaborates with the CCAM Asso... 10/24/2024 256
This week we celebrate the UN's hashtag#WorldCitie... 10/28/2024 31

Note: posts that are older than one year are automatically erased from the LinkedIn platform, both for the

users and the page manager

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not
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4.1.4.2. LinkedIn monitoring

Since its official launch in M7 (May 2024), there have been 20 posts published on the LinkedIn
page of BERTHA (Table 6), achieving a total of 9,780 impressions and an average engagement
rate of 10.8%. This has resulted in the page currently having 110 followers by M12.

Figure 6. Evolution in LinkedIn followers over time (LinkedIn Analytics).

4.1.5. X/Twitter profile

4.1.5.1. X/Twitter posts

Table 7. X/Twitter tweets published (including threads).

TITLE AND LINK DATE IMPRESSIONS
Funded by the European Union. Views and opinions e... 01/24/2024 109
<® Launch of the BERTHA website and social medial... 05/10/2024 110
<0 Today our coordinator, @ibv_org, is attending ... 05/14/2024 255
ggJune is the month! Our first #newsletter is almos... 06/17/2024 24
£X Our first newsletter has just been sent! If you ... 06/27/2024 22
2 The #BERTHAproject was launched last November.... 07/16/2024 132
@The #BERTHAproject is composed of different work ... 07/22/2024 38
Do you have an R&l project in mind dealing with sa... 07/31/2024 14
g7 Where did it all start? The #BERTHAproject kicked... 08/06/2024 27
55 Are you interested in innovation towards safer a... 08/13/2024 29
#TBT to @Avia_automocion's #SmartMobility Day la... 08/22/2024 26
Did you know that the #BERTHAproject is also on Li... 08/28/2024 19
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TITLE AND LINK DATE IMPRESSIONS

Get a glimpse of the #BERTHAproject in our officia... 09/03/2024 97
The #BERTHAproject is made possible by a consortiu... 09/11/2024 103
@ Advances in Cooperative, Connected and Automated.. 09/16/2024 163
#ConnectedVehicles have data-transmission technolo... 09/16/2024 24
The #BERTHAproject is developing a Driver Behaviou... 09/16/2024 20
<0 Some relevant events in the #CCAM field are happ.. 09/24/2024 24
The #BERTHAproject coordinator and WP1+WP7 leader... 09/30/2024 66

# Our next General Assembly is only about one mont... 10/09/2024 80
¢ Dr. @joseS_Solaz from our coordinator @ibv_org disc... 10/16/2024 54
The #BERTHAproject collaborates with the @QCCAM_EU... 10/24/2024 59
This week we celebrate the UN's #WorldCitiesDay i W... 10/28/2024 30

4.1.5.2. X/Twitter monitoring

Since its official launch in M7 (May 2024), there have been 23 tweets published on the Twitter/X
profile of BERTHA (Table 7), including threads, achieving a total of 1,525 impressions and an
average engagement rate of 2.3%. This has resulted in the page currently having 15 followers
by M12.

4.1.6. YouTube channel

As defined in the commmunication and dissemination plan (D6.1), the YouTube channel is being
used merely as a repository for the project videos, to be able to embed them in other online
channels and materials, but not as a social network to be dynamized. So far, no project video
has been published, so the YouTube channel remains inactive.

4.1.7. Project newsletters

After the submission of the Communication and Dissemination Plan (D6.1) in April 2024 and
the social media launch in May 2024, a social media campaign was implemented to grow a
community of newsletter subscribers, linking to the subscription form on the website.

After gathering the first subscribers, the first newsletter was released in June 2024. The
newsletter was fully produced by FI Group, including developing the layout, writing the full
texts, designing all visuals, linking to the respective website contents, and managing its
delivery to all newsletter subscribers. The newsletter was validated by the coordinator, and
the full consortium could make any contributions or amendments they considered.

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not
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The first newsletter was delivered by email to the newsletter subscribers through the
MailChimp email marketing tool. Moreover, partners were encouraged to share it with their
stakeholders.

The newsletter is available at the Resources section on the project’'s website.

Figure 7. First project newsletter.

Before and during its delivery, a social media campaign was implemented to promote the
newsletter subscription, and all partners were encouraged to contribute to this action. Overall,
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2 LinkedIn posts and 2 tweets were published on the BERTHA channels, achieving a total of
1,719 impressions.

Figure 8. Social media campaign for newsletter subscription.

The second newsletter of the project is planned to be delivered between M13 (November)
and M14 (December 2024), following the General Assembly, in Munich, on the 14" and 15™ of
November 2024.

4.1.8. Press releases and mass media

As stated in D6.1, at least 6 press releases will be produced throughout the project to inform
the media of its purpose and its most relevant progress and outcomes.

The first press release, announcing the project’s launch and kick-off meeting, was produced
by FI Group and all partners were encouraged to publish it on their commmunication channels,
and to distribute it among their media contacts and through their media agencies, being able
to adapt it when necessary to their local contexts and languages.

This press release is available on the Resources section of the website and was also published
in the form of a blog post in the section News, adapting it to this format and carrying out an
SEO optimisation in the texts.
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Figure 9. First press release on BERTHA's website.

After a press clipping carried out by FI Group (Table 8), it was found that the first press release
achieved a total of 52 publications: 36 from earned media (third parties) and 16 from own
media (the project and its consortium). 87% of those publications were from online
media/blogs, 8% from social media and the remaining 6% from newsletters. Spain led the %
of publications (69% of the publications), followed by Portugal (with 17% of the publications),
Belgium (4%), Germany (4%) and the rest of the EU (4%) and France (2%).

The five remaining press releases will be ideally published to commmunicate relevant progress
in the research activities throughout the project, and on the two dissemination workshops
that will be organised. Finally, the sixth press release will be distributed on BERTHA's final
event, to communicate its results and achievements, and give an outlook on its future
sustainability and exploitation. Moreover, media articles (3) and interviews (1) will kick off
soon as the project progresses.

Table 8. Achieved publications of the first press release.

HEADLINE DATE MEDIA NAME
Improvement of safety and resiliency of transport and
Smart mobility through driver behavioral models 23/10/2023 CIDAUT
Fl Group's EU projects 01/11/2023 FI GROUP
The #BERTHA Project is kicking off its journey in Valencia 24/11/2023 VORTEX-CoLab

from November 22nd to 24th!

Cidaut asiste del 22 al 24 en la sede de ibv_org en

Valencia al Kick off Meeting del Proyeto europeo

HorizonteEuropa BERTHA: human nehavioural model to 24/11/2023 CIDAUT
assess the performance of CCAM solutions compared to

human driven vehicles

BERTHA joining the family of CCAM Partnership'’s

- 28/11/2023 CCAM
projects!
CVC-BERTHA partnership 01/12/2023 CcVvC
connected
Newly started CCAM Partnership project 06/12/2023 automated
driving.eu
EU Project BERTHA starts with participation of DEKI AV 14/12/2023 AV-DFKI

and ASR departments
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HEADLINE

DATE

MEDIA NAME

BEhavioural Replication of Human drivers for CCAM

14/12/2023

AV-DFKI

CVC participates in BERTHA, a European project that will
develop a Driver Behavioral Model for safer and more
human-like autonomous vehicles

20/12/2023

CVvC

La UCLM participa en un proyecto europeo gue
desarrollard un modelo para mejorar la seguridad de los
vehiculos auténomos

21/12/2023

Objetivo Castilla La
Mancha

La UCLM participa en un proyecto europeo que
desarrollard un modelo para mejorar la seguridad de los
vehiculos auténomos

21/12/2023

Mi Ciudad Real

La UCLM participa en un proyecto europeo que
desarrollard un modelo para mejorar la seguridad de los
vehiculos auténomos

21/12/2023

La Comarca de
Puertollano

La UCLM participa en un proyecto europeo gue
desarrollard un modelo para mejorar la seguridad de los
vehiculos auténomos

21/12/2023

InfoCLM

La UCLM participa en un proyecto europeo gue
desarrollard un modelo para mejorar la seguridad de los
vehiculos auténomos

2112/2023

Nova Ciencia

La UCLM participa en un proyecto europeo gue
desarrollard un modelo para mejorar la seguridad de los
vehiculos auténomos

21/12/2023

UCLM

La UCLM, en un proyecto para mejorar la seguridad de
los vehiculos auténomos

21/12/2023

CLM24

En gue los coches gue se conducen solos sean mas
seguros tiene mucho que decir este matematico de
Albacete

21/12/2023

El Digital de
Albacete

LA UCLM PARTICIPA EN UN PROYECTO EUROPEO

21/12/2023

El Dia Digital

LA UCLM PARTICIPA EN UN PROYECTO EUROPEO QUE
DESARROLLARA UN MODELO PARA MEJORAR LA
SEGURIDAD DE LOS VEHICULOS AUTONOMOS

21/12/2023

La Cerca

La UCLM participa en un proyecto europeo gue
desarrollard un modelo para mejorar la seguridad de los
vehiculos auténomos

21/12/2023

UCLM

Fl Group Portugal Vai Participar Em Projeto Europeu
Para Garantir Seguranca Nas Estradas

26/12/2023

Security Magazine

Fl Group participa no projeto BERTHA, financiado pela
Unido Europeia, e que tenciona desenvolver um Modelo
Comportamental do Condutor gue tornara os veiculos
auténomos mais seguros e mais proximos da conducdo
do homem

26/12/2023

New Cision

Fl Group Portugal vai participar em projeto europeu para
garantir seguranca nas estradas

26/12/2023

Revista Pontos de
Vista

Fl Group participa no projeto BERTHA, financiado pela
Unido Europeia, e gue tenciona desenvolver um Modelo
Comportamental do Condutor gue tornara os veiculos
auténomos mais seguros e mais proximos da conducao
do homem

26/12/2023

Revista Pontos de
Vista

FI Group participa no projeto BERTHA. financiado pela
Unido Europeia

26/12/2023

Infor Games
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HEADLINE

DATE

MEDIA NAME

Projeto BERTHA conta com mao portuguesa para

desenvolver um modelo de carros auténomos mais 01/01/2024 ECHO BOOMER
seguros
CVC-BERTHA partnership 01/01/2024 CcvC
Fl G.roup takes_ part in the EU project BERTHA 'Fo develop 03/01/2024 Fl GROUP
a driver behavioral model for autonomous vehicles
EmpresNa portgquesa em.pr0|eto europeu para tornar 03/01/2024 -
conducado auténoma mais segura € humana
In Fl Group we are participating in the new
#BERTHAproject, funded by the EU to develop a Driver
Behavioral Model that can make connected 08/01/2024 FIGROUP
#Hautonomousvehicles safer and more human-like
La UV desarrollard un modelo seguro para coches sin 26/01/2024 RUVId
conductor
I_.a Universitat trabaja en un modelo seguro para coches 26/01/2024 Diario Ultima Hora
sin conductor
LA UNIVERSIDAD DE VALENCIA ESTA DESARROLLANDO
UN SISTEMA DE CONDUCCION AUTONOMA CON UN 26/01/2024 NOTICIASDE.ES
COMPORTAMIENTO SIMILAR AL HUMANO Y SEGURO

-
Cotxes sense cond.ucto_r. .elnou rpoqlel segur gue 26/01/2024 ELPeriodic.com
desenvolupa la Universitat de Valéencia
La Umver5|daq de Valencia desarrolla un modelo seguro 26/01/2024 abc.es
para coches sin conductor
La UV trabaja en "un modelo seguro y con
comportamiento similar al humano" para coches sin 26/01/2024 Gente digital
conductor
I__a Universitat trabaja en un modelo seguro para coches 26/01/2024 e
sin conductor
La Umver5|tat.de Valéncia desarrolla un modelo seguro 26/01/2024 Actualidad Valencia
para coches sin conductor
;Coches sin conductor?: el novedoso modelo seguro que -
desarrolla la Universitat de Valéncia 26/01/2024 =l jperiocle

5. .
Cotxes sense condgctor. el nou model segur gue 26/01/2024 El perlpdlc
desenvolupa la Universitat de Valencia valenciano
I_.a Universitat trabaja en un modelo seguro para coches 26/01/2024 CureEe Bress
sin conductor
La UV trabaja en "un modelo sequro y con
comportamiento similar al humano" para coches sin 26/01/2024 Gente en Valencia
conductor
El Instituto de Biomecanica de Va_lenma y la UV trabajan 26/01/2024 Levante
en un modelo seguro de coches sin conductor
L.a Universitat trabaja en un modelo seguro para coches 26/01/2024 Ultima hora
sin conductor
The Universitat develops a safe model for self-driving 26/01/2024 UV
cars
José Carmena: “La neurotecnologia impactard con 28/01/2024 Castellén plaza

aplicaciones gue ni pensamos, no solo de salud”
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HEADLINE DATE MEDIA NAME

José Carmena: “La neurotecnologia impactard con

== . " 28/01/2024 Valencia Plaza
aplicaciones gue ni pensamos, no solo de salud
La UmverS|tat_de Valéncia desarrolla un modelo seguro 28/01/2024 Horta Nord
para coches sin conductor
La UmverS|daq de Valencia desarrolla un modelo seguro 28/01/2024 ABC C
para coches sin conductor
La UmverS|tat_de Valéncia desarrolla un modelo seguro 29/01/2024 Actualidad Valencia
para coches sin conductor
Fl Group participe au projet Horizon Europe « BERTHA » 06/02/2024 FI GROUP

4.1.9. Promotional materials

FI Group has been working on the design of a series of promotional materials, provided to
partners through a shared folder on Google Drive, as digital files that can be printed and
brought to any event that might come up, as well as used in any onsite visit or occasion. They
are also free to be downloaded on the Resources section of the website.

All the following materials will be updated soon given the inclusion of a new partner in the
BERTHA's consortium.

4.1.9.1. Project brochure

A brochure has been produced to be delivered in hand to target groups and stakeholders, at
visits or events. The brochure presents the project’s scope, goals and expected impacts. Then,
it includes an infographic explaining the relations among the different work packages. Finally,
it references the main communication channels of the project (website, social media, and
official email), displays all partner logos, and acknowledges the EU funding.

Figure 10. BERTHA's printable brochure.

4.1.9.2. Project posters

The purpose of these two posters is to present the project at onsite events, in a visually
appealing way. The posters explain the main outcomes and impacts that the project will
accomplish, include references to the project's communication channels, and display the
partner logos and the EU acknowledgements. So far, two posters have been produced during
the first year of the project.
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Figure 1. BERTHA's printable posters.

4.1.9.3. Project roll-up

The roll-up has been designed to be displayed at onsite project presentations, talks,
workshops, etc. at events and conferences. It includes similar information and elements
mentioned in the poster but adapted to the format and purpose of a roll-up. Thus, it serves to

make the project always be visually present during the presentations and catch the attention
of its expected outcomes.
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Figure 12. BERTHA's printable roll-up.

4.1.10. Other supporting materials and contents

A series of communication materials and contents are foreseen to be produced within the
project to feed its communication channels and support its publications. They are to be
shared in the project's communication channels and used by partners in any communication
or event about the project. All of them will also be available in the Resources section of the
website.

Specifically, project infographics are to be produced to represent complex information in a
visual and easily understandable way. So far, FI Group has developed the first project
infographic, representing the BERTHA project in a nutshell, presenting the work developed
under each WP of the project. The infographic was designed by FI Group and was then open
to feedback from the consortium. Finally, the infographic has been uploaded to the Resources
section of the website and will soon be shared on the project’s social media and newsletter.
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Figure 13. BERTHA first infographic.

Also, a Consortium Map has been designed by FI Group to be used in any communication
material or channel that mentions the BERTHA consortium, such as some social media
publications, or the first project video. The map is also available in the Resources section of
the website.

In the first months of the project, there was still insufficient progress to develop any success
stories or good practices. However, in the upcoming months, the first project success stories
and good practices will be produced by FI Group, focusing on the experience and progress
of the partners in the first year of project implementation, and the first achievements and
results accomplished during that period.
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Figure 14. BERTHA's Consortium Map.

4.2. Dissemination channels, tools and materials

4.2.1. Scientific and professional publications

We have not this type of publications at the moment.

4.2.2. Participation in third-party events and workshops

4.2.2.1. AVIA’s Smart Mobility Conference

IBV showcased the BERTHA project at AVIA's Smart Mobility Conference. This event, held on
May 14™ brought together industry leaders, innovators, and stakeholders to discuss
advancements in smart mobility solutions. The presentation highlighted BERTHA's innovative
approaches to enhancing urban mobility through cutting-edge technologies and sustainable
practices. IBV's participation underscored their commitment to fostering collaboration and
sharing knowledge within the smart mobility community. More information can be found on
BERTHA project website and on LinkedIn (here and here).

Figure 15. BERTHA project at AVIA's Smart Mobility Conference (website post).
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Figure 16. BERTHA project at AVIA’'s Smart Mobility Conference (LinkedIn posts).

4.2.2.2. Hybrid and Electric Motor Show

Cidaut, by the person of Javier Romo, deliver an oral presentation on Hybrid and Electric Motor
Show in Valladolid, of some advances of BERTHA project and showed an explanatory video
project at Cidaut's booth in the motor show.

4.2.2.3. CCAM Association Multicluster Meeting

IBV, by the person of Dr José Solaz, participated in the CCAM Association Multicluster meeting
in Brussels, on the 10t of October, where it was explained the future needs for BERTHA project.

Figure 17. LinkedIn post regarding the participation of IBV in CCAM Association Multicluster meeting.
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5. ACTIVITIES BY PARTNERS

FI Group has collected information on the publications, and communication and
dissemination activities performed by the partners of BERTHA. For that, Fl has developed the
following online form for partners: D6.5 Report on dissemination, communication activities,
and materials (I); accompanied by the following infographics as guidance on the activities that
can be reported, and how:

Figure 18. Form for partners to report their publications and D&C activities.

During the first year of the project, the BERTHA partners have participated in 3 third-party
events to disseminate the project, including 2 conferences. Their target audience comprised
research communities, industry and business partners and citizens. They were aimed at
presenting BERTHA objectives and preliminary results achieved, foreseen tasks and expected
outcomes and impacts, as well as to engage with the current trends and network with
stakeholders, including similar research projects. Moreover, the partners have published the
first press release of the project in their communication channels, including their respective
websites and social media channels, to increase visibility for the project and inform on its
launch and their participation in it. A total of 8 publications have been identified on the
partners’ own media (see Section 4.1.8). Most of the activities carried out by the partners were
already mentioned and detailed in Section 4.2.

During the first year of the project, the partners were actively involved in communication
activities on their own channels. For example, Cidaut published at least 2 newsletters to
announce the starting of BERTHA project (Improvement of safety and resiliency of transport
and Smart _mobility through driver behavioral models) and a recent one stating the
challenges of BERTHA project (How to humanize the automated driving). Other publications
about BERTHA were published by UVEG’s own channels (The Universitat develops a safe
model for self-driving cars) and by UCLM communication channels (La UCLM participa en un
proyecto europeo que desarrollard un modelo para mejorar la seguridad de los vehiculos
autonomos). CVC was also very active during this time delivering a website post, a newsletter,
social media posts — both on LinkedIn and X/Twitter —and a publication of a second newsletter
on this topic.
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In addition, the consortium partners have contributed to some of the project communication
actions implemented by FI Group, especially by reviewing some communication publications
and materials (visual identity, press releases, newsletters, promotional materials, etc.) and
providing their inputs for the website content (information on their organisation, their
activities in the project, and the events they took part in).
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6. EXPLOITATION RESULTS

The PDEC (D6.1) included a preliminary exploitation strategy aiming at establishing an
organic exploitation strategy for the BERTHA lifetime that is instrumental to ensuring its long-
term impact. Following a holistic approach to address all stakeholders (project partners,
target audiences, and end users), the strategy served to build solid foundations for
the effective exploitation of the project results.

As defined in D6.1 (Section 6), the first year of the project implementation is set during the
initial phase of exploitation, devoted to the planning of the different exploitation phases and
a mapping of preliminary Key Exploitable Results (KERs) and preliminary target users. Thus,
the preliminary exploitation strategy drafted in D6.1 included:

e The definition of the main phases of exploitation during the project’s lifetime, and the
main activities to be performed in each of them.

e Theidentification of preliminary Key Exploitable Results (KERs), clarifying and updating
their potential linked to the objectives described in the Grant Agreement.

e Strategies to trace the KERs and identify additional possibilities.

e A framework to develop business cases, market analysis, and a detailed exploitation
plan.

o A few notes on Intellectual Property Rights (IPR), whose strategy will be developed
in the deliverable D6.11 (M18).

During the next phases of exploitation, an updated version of the exploitation strategy will be
described in D6.2 (M18) and D6.3 (M36), the IPR strategy will be established in D6.11 (M18) ad
updated in D6.12 (M36), and the KERs will be finalised by the project's end, along with an
exploitation agreement beyond the project lifetime.

A mid-term and final report on the exploitation activities performed will be included,
respectively, in D6.6 (M24) and D6.7 (M306).

The next steps for exploitation will involve forming a dedicated working group and
organizing a workshop to introduce exploitation definitions and address Key Exploitable
Results (KERs), target users, and a stakeholder engagement strategy. FI Group will lead
these sessions, with one representative from each partner. The issue of establishing the
working group will be addressed during the next consortium meeting in Munich, scheduled
for November 2024.
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7. CONCLUSION

The BERTHA project isan innovative initiative aimed at developing a Driver Behavioural Model
(DBM) using Bayesian Belief Networks (BBN) to improve the safety and human-like behaviour
of connected autonomous vehicles (CAVs). This project focuses on creating a scalable and
probabilistic DBM using Bayesian Belief Networks (BBN). The model will be implemented on
an open-source hub to validate its technological and practical feasibility, and it will be
integrated into a simulation platform called CARLA.

The project brings together a multidisciplinary team of experts from academia, industry,
research institutions, and innovative companies from 6 different countries to develop a Driver
Behavioural Model (DBM) that can be used in connected autonomous vehicles to make them
safer and more human-like.

The PDEC (D6.1) of the BERTHA project has made significant strides in communication,
dissemination, and exploitation (D&C&E) activities. This report (D6.5) provides a
comprehensive overview of the progress and impact of these efforts. Key deliverables in
communication, dissemination, and exploitation are highlighted, along with the activities and
their resultant impact. The report also details the key performance indicators (KPIs) used to
measure the success of these activities.

The project’s visual identity has been carefully crafted to ensure a strong and consistent
brand presence. Communication and dissemination tools, including the official website, social
media channels, and project newsletters, have been optimised and actively managed to
enhance visibility and engagement. Other tools such as events, workshops, and promotional
materials have also played a crucial role in reaching diverse audiences.

Partner activities are documented, showcasing collaborative efforts and shared successes.
Finally, the report outlines the strategies and outcomes related to the exploitation of project
results, ensuring that the innovations and knowledge generated are effectively utilized and
disseminated.
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8. ANNEXES

8.1. ANNEX 1: BERTHA'’s content calendar
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